


Master of Exports across multi-category,

multi-market complexity.

Lykis Ltd's proven excellence in manufacturing and exporting since 1984

30+ 50+ 5000+

[ ]
Countries Brands SKU
Serving over 30 Managing a portfolio Offering 5000+ unique
countries, having an of 50+ private label brands  product SKUs for market
edge in international across FMCG, industrial, flexibility and buyer
reach and global and raw materials customization

market penetration.
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Status

Achieved 3-Star
Export House Status:
Govt-recognized
excellence in export
operations and
compliance standards



Our Mission, Vision & Core Values
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Mission Vision Core Values

Driving impactful To be the most Trust, Ownership,
growth by enhancing trusted global export Integrity, Agility
service quality, house for Excellence & Excellence.
embracing cutting in service, Relationship
edge technology & & Results.
building a culture of ;
accountability. / .
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1984

Founded as Green line Tea & Exports

1995

Became a pubilic listed
company

2010-12

Expanded into FMCG; rebranded
to Lykis Ltd.

2017

Awarded by the Ministry of
AYUSH for excellence

2019

Launched premium cosmetics
export range.

2022

Crossed S65M in turnover

Present Day
3-Star Export House

30+ countries | 50+ private label brands | 5,000+ SKUs |
Tech-driven, Accountability-led operations.




We offer a broad
range of high-quality
products

From FMCG to industrial products, Lykis delivers quality-certified
solutions across multiple categories and markets.
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Limited

Broad range of high-quality products

Extra Neutral Alcohol (ENA) Baby Care Foods & Beverages DG Sets

Sugar Skin & Hair Care Confectionery Conveyer Belts

Rice Oral Care Home Care Adhesives

Laminates Deo & Perfumes Health & Wellness Machine Spare Parts

/4‘ i“"h
\

From local markets to global industries, Lykis provides certified, high-standard solutions to a diverse y ||||.‘s ,//
global marketplace n W77



Explore our Personal
Care Solutions

Build brands across personal care with our ready-to-
export portfolio.

Oral Care Fragrance
Range Collection

Skin Care
Solutions

Baby Care Wellness
Essentials Products

Hair Care
Products




Skin Care Solutions

Launch skin care brands with body washes, creams,
lotions, face washes, and scrubs-formulated for quality
and market appeal.

Export-ready SKUs with no R&D lag or MOQ barriers.
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Hair Care Products

Build complete hair care lines with shampoos, conditioners,
oils, and gels-designed for diverse segments and positioning
strategies.

Mass-market to premium formulations that deliver consistency
and differentiation.
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Best

Seller

Oral Care Range

Enter oral care with one of our highly chosen product range:
9+ toothpaste variants, including activated charcoal and
herbal, trending ingredients that drive premium positioning.

You get formulation, packaging & compliance handled, while
you own distribution & growth.
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Baby Care Essentials

Launch baby care brands with talc, rash creams, shampoos,
and fragrances, formulated to parent-approved safety
standards.

Trend-forward development meets rigorous quality, speed
and trust in a high-margin category.
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Best

Seller

Fragrance Collection
Deo & Perfume

Develop fragrance brands with deodorants, perfumes,

and body mists crafted by expert perfumers using premium
ingredients.

Distinctive, long-lasting scents built for brand loyalty and
premium pricing.

| GRANDEUR

: }.r‘, &




- Explore Key Extended
FMCG Range

Discover essential FMCG segments, including Food,
Home Care, Cleaning, and OTC products

Food &
Beverages

Confectionery

Health &

Home Care
Wellness




Food & Beverages

Capture expanding markets with premium biscuits, gourmet
cookies, specialty coffee, and international-quality canned
and frozen foods.

Market-tested portfolio designed for strong acceptance,
repeat purchases, and profitability.




Confectionery

Enter high-margin segments with candies, chocolates, and
treats tailored for diverse tastes and gifting occasions.

Built to drive impulse buys and brand loyalty in competitive
retail.




Home Care

Build brand loyalty with detergents, cleaners, and air
fresheners that deliver noticeable performance.

Everyday essentials engineered for repeat purchases
and long-term trust.




Health & Wellhess

Enter high-margin OTC and wellness markets with sexual
wellness products, supplements, and lifestyle health
solutions.

Category depth that owns shelf space and builds recurring
revenue.
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Commodities

Establish presence with premium rice, refined sugar and
kitchen utensils (Aluminum cookware, steel tiffins, designer
hotpots), sourced through extensive networks.

Stable, high-volume categories that drive consistent order
flow.



Raw Materials

Supply ISO-certified raw materials: ENA, Glycerin, Light
Liquid Paraffin, PET resins, White Petroleum Jelly, Soap
Noodles, SLES 70%.

Quality-assured inputs meeting international standards for
reliable, compliant production.




Packing Materials

Deliver laminated rolls, shrink sleeves, corrugated boxes, and
eco-friendly options for custom branding and compliance.

Packaging built for shelf impact and sustainability, helping
products stand out globally.




Overview of Industrial
Goods Supply

Expanding into machinery, power solutions, and critical
components for industrial operations

Launched to serve the growing demand for DG sets,
machine spare parts, cables, wires, and essential equipment.

Supporting manufacturing and infrastructure with a reliable
supply, where downtime isn't an option.




Trusted Brand Portfolio: Innovation, Margins
& Quality Across Categories
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End-to-End Private Label Solution:
From concept to consumer

Sourcing NPD Private Label Quality Compliance Logistics

(New Product Development} Assurance
Access to 5000+ Product formulation, Brand development, QA/QC protocols, Country-specific Consolidated cargo,
SKUs across FMCQG, prototyping, and packaging design, and third-party testing, regulatory navigation freight coordination,
Industrial, Raw & sampling support co-manufacturing and batch tracking (FSSAI, FDA, APEDA, and customs
Packaging Materials orchestration Spices Board, Tea clearance

Board, etc.)



Our Commitment for Your Brand

Your Partner, Not Just Exporter: Long-term collaboration focused on your success.
One-Stop Solution: Complete product portfolio under one roof.
In-House Technical Team: Expert R&D and quality

control capabilities.

Certified Excellence: ISO & export certifications
ensuring quality compliance.
Reliable TAT: Consistent delivery timelines you

can count on.



Trusted by Partners
Worldwide

“We have been thoroughly impressed with the quality of the
toothpaste we received. Not only are the flavors refreshing,
but the packaging is sleek and professional—perfect for
our retail shelves”

- Leading Russian Retailer

"We have purchased A4 size paper from Lykis Ltd. The timely
delivery and excellent customer service makes Lykis Ltd., our
go-to supplier. Highly recommended!”

- Procurement Manager-Kenya



Certificates & Awards

Certificates:
IEC(Import Export Code) 3 Star Export House ISO Certification

I

Regulatory & Export Council Memberships:
FSSAI FIEO, CAPEXIL, APEDA, AEOQ, Spices Board,
Coffee Board, etc.

Awards:
Lykis was awarded the Lykis H&H Zodiac Was Lykis Kesh Gaurav Was
‘Best Debutant Exporter Of Awarded The India Star Awarded As The ‘Most
The Year. Award 2020. Holistic Product’ By The

Ministry Of Ayush.



Partner with India’s Most
Trusted Private Label
Powerhouse to meet
your vision!

Website: www.lykis.com , /
Reach out to us on: 022-40694069 / +91 7400011396/ \ //
8879774496 / 8879669925 %’) P
E-mail: sales4@lykis.com / salesexec1@lykis.com / sales1@lykis.com \\ /
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